color | types

Types of color / color modes

RGB (red, green, blue) - best for web.

CMYK (cyan, magenta, yellow, black)- good for print. Also
known as “process” or “full color.”

Greyscale (black and white).

Pantone (based on color swatches)- good for print.
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The flag

This solid cyan tint
makes USA Today’s
logo immediately
recognizable. Each of
the paper’s section
fronts is branded with
its own color, too: the
Sports header is red,
Money is green and

Life is purple.

Typography

Notice how color is
used to make special
type elements pop:
the red and yellow
“Coaches’ Poll” box,
the blue kicker for the
lead population story.
Even those bullets on
the Newsline briefs are
color-coded to each
section of the paper.

Photography

Prior to 1980,
photojournalism was
primarily a black-and-
white craft. But at most
modern publications,
color photos on section
fronts are mandatory.
Color reproduction is
more difficult and
expensive, but that cost
is offset by the appeal
color photos have and
the added information
they convey.

lllustrations
Newspapers have been
colorizing art ever since
they started printing
the Sunday funnies
more than a century
ago. On this page, you
can see two common
uses for color illustra-
tions: creating images
for use in graphics (like
the car at right), and
producing special logos
(the Campaign 2006
button at right and
that Newsline Weekend
Edition label above).
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Promos & teasers
Front-page promos
have two jobs to do:

1) attract attention, and
2) guide readers inside.
The best way to attract
attention, obviously, is
to run lively, compelling
color images —
especially faces of well-
known celebrities. Most
newspapers dedicate the
top portion of Page One
to promos using color
photos and color type.

Color screens

Adding a color screen to
the background of a
story is an effective way
to give it extra empha-
sis. Notice how the
orange screen gives the
lead story more visual
punch. (The same is
true for that ad at the
bottom of the page,
too.)

Infographics

Charts, graphs and
maps rely on screens
and rules to separate
elements and enhance
readability. And adding
color makes them even
more effective, as you
can see in that U.S.
map. Large-scale color
infographics can
become the centerpiece
of a page, particularly
when no photos are
available. Small, color
infographics (like that
pie chart) provide
essential data, as well.

Advertisements

More and more papers
now run color ads on
Page One. There’s surely
an ad on the back page
of this section, too,
since sharing color
printing positions with
advertisers defrays the
newsroom cost of
color production.
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color | guidelines

Use colors to highlight important items, create
hierarchy, add evoke emotion.

- Use appropriate colors.

- Consider how a color will make someone feel.
- Use matching and complimentary colors.

- Keep background screens light.

- Consult a color chart.

- Watch the volume of your colors.
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color | theory

Use a color wheel to identify matching colors.

Yellow

primary
A

complementary complementary

primary primary

\J
complementary

The Color Wheel

Complements are opposite primaries
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color | theory

Use a color wheel to identify matching colors.

Primary colors: Red, Yellow, Blue
Yellow

Secondary Colors: Orange, Green, Purple

primary Tertiary Colors: In between colors, mix of others.
A

complementary complementary

primary primary

\J
complementary

The Color Wheel

Complements are opposite primaries
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color | theory

Use a color wheel to identify matching colors.

Primary colors: Red, Yellow, Blue

Yellow

Secondary Colors: Orange, Green, Purple

primary Tertiary Colors: In between colors, mix of others.
A

Complementary Colors: Across from each other:
complementary complementary

Red / Green, Orange / Blue
Analogous Colors: Next to each other:

Red / Orange, Blue / Green, etc.
primary primary

\J
complementary

The Color Wheel

Complements are opposite primaries
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color | theory

A few terms to know.

Warm Colors: Colors such as red, yellow, and orange. These colors evoke warmth
because they remind us of things like the sun or fire.

Cool Colors: Colors like blue, green, and purple (violet). These colors evoke a cool
feeling because they remind us of things like water or grass.

Neutral Colors: Gray, Brown. These aren't on most color wheels, but they're
considered neutral because they don't contrast with much of anything. They're dull
and uneventful.

Value: Usually refers to the amount of black in a color. The more black a color has, the
darker its value.

Brightness: Refers to the amount of white in a color. The more white a color has, the

brighter it is.
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color | theory

Online resources.

Online color palette tools:
http://kuler.adobe.com/

http://colorblender.com/

The meaning of colors:

http://www.sibagraphics.com/colour.php

Interactive color theory:
http://poynterextra.org/cp/colorproject/color.html

http://www.mariaclaudiacortes.com/
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